





* Name recognition is often the key to winning an election. To increase the
visibility of your candidate you should recommend a program of ads to run in
the weeks leading up to the election. Finish with a big push in the last issue
before Election Day. This frequency will reach more voters and implant the
candidate’s message in the minds of the voters.

* The next campaign begins when the polls close. Suggest that your candidate
runs a “Thanks for your support” ad in the issue immediately following the
election.

Stay on the right side of the law

Make sure you comply with all laws concerning political advertising. Generally these
mandate identifying who is paying for the ad (“Paid for by the committee to elect John
Smith”), that ads be paid in advance and that no false statements be made concerning
opponents. It is wise to check with your local election authorities to be sure your
policies are in compliance with all applicable regulations.

My fellow Americans, in conclusion I would like to say...

I believe free and community papers represent some of the best things about our
country. Ours is an industry that is made up of hardworking, entrepreneurs that make
their living by providing a valuable service to their communities. We usually provide
our readers with information that can be used to select a new car or the best restaurant,
by running political ads we provide our readers with the information they need to select
the future leaders of their communities.



